
Antecedents of Intention to Buy
Non-Muslim Halal Fast Foods:

Evidence from the Biggest
Muslim Population Country

by Istyakara Muslichah

Submission date: 19-Nov-2021 03:45PM (UTC+0700)
Submission ID: 1707473610
File name: 1._artikel_kunci_sinta.pdf (371.46K)
Word count: 6605
Character count: 36559



2

2

7
7

7

7



8

9

12

13

15



2

2

6

12



1

2

2

3

4

6

12

13



2

2

6

8

9



1

1

4

11

11

14



1

1

2

6



1

3

4

4

10

13



5

5

5

5

5

9

15

15



1

4

8

9

11











12%
SIMILARITY INDEX

8%
INTERNET SOURCES

11%
PUBLICATIONS

4%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

Antecedents of Intention to Buy Non-Muslim Halal Fast Foods:
Evidence from the Biggest Muslim Population Country
ORIGINALITY REPORT

PRIMARY SOURCES

www.tandfonline.com
Internet Source

Afshan Azam. " An empirical study on non-
Muslim’s packaged food manufacturers ",
Journal of Islamic Marketing, 2016
Publication

www.ojs.excelingtech.co.uk
Internet Source

Tatiek Nurhayati, Hendar Hendar. "Personal
intrinsic religiosity and product knowledge on
halal product purchase intention", Journal of
Islamic Marketing, 2019
Publication

Yong Hion Lim, Suddin Lada, Rahat Ullah,
Azaze-Azizi Abdul Adis. "Non-Muslim
consumers’ intention to purchase halal food
products in Malaysia", Journal of Islamic
Marketing, 2020
Publication

www.emerald.com



6 1%

7 1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

Internet Source

journal.iainkudus.ac.id
Internet Source

repository.unair.ac.id
Internet Source

studentsrepo.um.edu.my
Internet Source

Submitted to Universiti Teknologi MARA
Student Paper

etd.uwc.ac.za
Internet Source

irep.iium.edu.my
Internet Source

Nur Asnawi, Badri Munir Sukoco, Muhammad
Asnan Fanani. "Halal products consumption in
international chain restaurants among global
Moslem consumers", International Journal of
Emerging Markets, 2018
Publication

Submitted to Politeknik Negeri Bandung
Student Paper

www.saibw.co.za
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches < 1%


